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What is the goal of an elevator pitch?
• Create a memorable and positive 

impression
•  Be able to “sell” yourself in the 

time it takes for an elevator ride 
with an important contact
• Provide a statement of your 

research interests and 
experience informally and orally
• Open the door to further 

conversation
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BUILD CONNECTIONS



What is an elevator pitch?
• Concise, planned, well-practiced marketing 

message about your professional self/your research 
that:
• Your family member should quickly understand 
• contains a “hook” or “theme” 
• Is 30 – 90s (aim for 1 minute)

• Reflect your unique value and interests

URI Office of Professional and Community Development 

• 3 “Cs”
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Why do you need an elevator pitch?
• Gives you a foot in the door with potential 

employers or research collaborators  
• Forces you to communicate not only what you do, 

but also why you’re valuable, in a concise, clear way
• Poster sessions, possible collaborators, receptions
• According to a U.S. Bureau of Labor Statistics and 

Yale University study, about 70% of all jobs are 
found through NETWORKING
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Psychologist World

Agility PR

The ability to communicate your work and ideas to different 
audiences is a skill that sets you apart from a crowd



What is an Elevator Pitch that is More a 
“Research Spiel?”
• a concise statement of your research interests and 
experience to be shared informally and orally in various 
professional contexts. 

– a brief encounter with a scholar in your field at a conference 
– introductions around a table at the beginning of meeting 
– introduction to a guest speaker in the hallway right before 
his/her   talk
– conversation at a reception for a speaker 



Questions your elevator pitch/research spiel 
should answer:
• What is the topic of your research? 
• What is the problem, issue, or question that you are asking 
and addressing in your research? 
• Why is that problem interesting and important? (i.e. So 
what?) 
• How does your work connect with a broader disciplinary 
conversation about this topic/problem in your field, and what 
does it add to that conversation?



Begin to draft your pitch
• Take a couple minutes to fill out the ”create an 

elevator pitch” worksheet – we’ll come back to it, 
so no need to make it perfect
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How to make your elevator pitch
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#" Craft your message
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1. Know your audience
• Keep in mind WHO you’re talking to and adapt your pitch to the 

context
• Tailor your pitch to the specific needs, interests, and expectations 

of your audience
! !"#$%&'()#&'$%&'$'*&+",%-.%/0)1&'%20#32%40%"*5'%4"'%0660&4)3#4/%40%4*78%40%*%

604'34#*7%'9670/'&:%/0)%3'';%40%$6'3;%4#9'%7008#32%)6%<"0%4"'/%*&':%
<"*4%4"'/%+*&'%*=0)4:%*3;%<"*4%4/6'%0.%'9670/''%4"'/1&'%7008#32%.0&

• A pitch to get hired is different than a pitch to describe your 
research

! -3%4"'%.#&$4%'>*967':%/0)%9)$4%"#2"7#2"4%/0)&%&'7'5*34%$8#77$%*3;%
*+"#'5'9'34$%<"'&'*$%#3%4"'%$'+03;%'>*967':%/0)%$"0)7;%.0+)$%03%<"*4%
<#77%='%&'7'5*34%40%/0)&%*);#'3+'
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• Intro – Who are you? 
• Hook – What problem do you study?  Or start with an 

observation
• Solution – How are you answering this question? 
• Summary and benefits of this knowledge – What have 

you found?  Why is your work useful, What are you 
looking into next?  Draw back to hook.
• The stage of your career – I’ll be finishing my [insert 

graduate degree] this spring and looking for a job



Examples of a hook
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! Memorable hooks:  
o %&'()*+,')-.'/012.12345-,'16'(47)8'0('4'71)'913.'0:).3.()0:2')-4:'%&1:0;'

3.<*03.9.:)('43.'5.3=4(0=.'491:2'477'706.>'91()':1)4/7,';1:(*9.3(>'
4:+'20=.:')-4)'(1+0*9'0('+0()30/*).+':1: ?34:+197,'0:')-.'/01(5-.3.>'
0)'()4:+(')1'3.4(1:')-4)'(47)'7090)4)01:'@077'=43,'4('@.77"8

o A49.')-.'09513)4:)'0((*.',1*3'3.(.43;-')4;B7.("'' %&'()*+,'-1@'
9.913,';-4:2.('4('5.157.'42.'/,')4B0:2'50;)*3.('16'/340:'4;)0=4)01:'
@-07.'5.157.'+1'9.913,'.C.3;0(.("8

o %D4=.',1*'-.43+'16'+0(.4(.'EF8''G.(F''HC5740:',1*3'3.(.43;-"''A1F''
I-13)'+.(;305)01:>'()4)('1:'5.157.'466.;).+>'@-.)-.3';4*(.'13';*3.'
B:1@:"''



2. Craft your message

• Now that you have an idea about who your audience is, it’s time 
to think about the content and message you want to convey:
• What is the problem that you’re investigating? 
• What is your solution? 
• Why does it matter to your audience? Why should they care?
• Key tip: trade-offs exist between problem and solution – too much 

of a problem will instigate fear while too much of a solution will 
tell the audience the problem is already solved
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3. Simplify and tighten up your pitch

• Your pitch is supposed to be short – aim for 60s
! ?&*.4%*3;%4"'3%6&*+4#+'%#3%.&034%0.%9#&&0&%*3;%<#4"%.&#'3;$%@%.*9#7/%<"0%

;0314%830<%*3/4"#32%*=0)4%/0)&%<0&8%
! A''6%B;#4#32C%%
! !'77%*%D40&/:%E$8%F)'$4#03$:%8''6%#4%06'3%'3;';C%-41$%"*&;C%%G0)%+*3%;0%#4C%

• Your pitch should be approachable to the listener. Use active voice 
and avoid complex words (jargon) so people outside of your field 
will understand. Target your audience.

! !007$%40%H;'IJ*&203K%L$#967#./M%/0)&%6#4+"N
! !" #$%&'()*+"&
! ,*-./"01&*2"&
! 3"%4%5/"
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https://scienceandpublic.com/
https://xkcd.com/simplewriter/
https://readable.com/


Common mistakes in a pitch
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• Too much information.  
o A''6%$"0&4C%%O0#34%#$%40%$6*&8%+035'&$*4#03%304%;'$+&#='%

'5'&/%4#3/%&'$)74%0.%/0)&%'>6'&#9'34$C

• Downplaying importance of your work.
o E50#;N%H-19%J)$4%*%P!" %/'*&:K%0&%H-%037/%9'*$)&';%03'%4"#32%

*3;%704$%0.%04"'&%.*+40&$%*&'%#960&4*34K%0&%HG0)%$"0)7;%4*78%
40%9/%*;5#$0&:%$"'%830<$%90&'%4"*3%-%;0CK

! Misjudging your audience; using too much jargon.  
o ?0314%$4*&4%400%3*&&0<7/%Q%='%=&0*;%*3;%$#967'%
o !*#70&%/0)&%6#4+"%40%/0)&%*);#'3+'



Common mistakes cont’d
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! Lack of confidence #3%<"*4%/0)%"*5'%40%0..'&
! !"#$%&'"()*+")",$'"$-"+./+01+%2+"3+'4

• Lack of focus or goals
! !"()*+"5+*+0),"1%'+0+5'5")%#"#$%&'"6)%'"'$",171'"735+,-

• Inability to articulate the learning and skills gained 
from degree and work experience 
! !"8%$6"73"#+90++"15%&'"#10+2',3"0+,)'+#"'$"73"1%'+0+5'



Example for networking/introduction purposes 
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• Hello, my name is ____, and I’m completing my master’s degree in 
____ with a specialization in ___ at URI.  I am interested in a 
career (or position as a) ___ in the _____ field.  During my 
master’s, I [researched ___/taught ___/served as president of ___] 
and developed skills in ___.  I worked last summer as a ___ with 
___ and discovered I really enjoy___.  Can you tell me more about 
____.

Who are you?
What do you do?

What are you looking for?
What are your skills/unique qualities?

What is your direct ask?/Goal for this pitch?



In summary: features of an elevator pitch
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! !"#$%&'()*"#(+,%-./(#0%,"&,1*(+"02%3,4*')%#,.(&%52++67,('8,
92%')*"#'7,&%':"#13,,

! ;"#<),&(=>+%3,,?%=%=>%&,@AB,=*#'7,

! C%%8,."##%.)*"#',>%)D%%#,6"2,"&,6"2&,&%'%(&./,(#1,6"2&,
#%D,(.92(*#)(#.%<',E">,"&,*#)%&%')'

! C/"D,%#)/2'*('= ,(>"2),6"2&,D"&8F

! G(8%,%6%,."#)(.)3,,C=*+%F,,C)(#1,C)*++,(#1,C)&(*0/)F

! !2')"=*H%,5"&,:(&)*.2+(&,(21*%#.%'3,I$"*1,E(&0"#3

! C"2#1,+*8%,(,:")%#)*(+,."++%(02%7,#"),(,')21%#)3,,



Last tips before we practice!
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Tell a story

Connect with your audience
R*4+"%.0&%.'';=*+8%='+*)$'%;#..'&'34%

4/6'$%0.%*);#'3+'$%<#77%&'$603;%
;#..'&'347/
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! Get in a group of 2-3 
! Go back to your worksheet
! Take 2 minutes to add more information and/or edit what you already have
! Put everything together into your elevator pitch – aim for 60 seconds, but 2 

minutes is okay for research
! Each group member has 1-2 mins to present their pitch to group members
! When others are presenting, listen for a story and no jargon…do they end 

with a sentence that opens the door for further conversation?
! 60s per group member for feedback
! Re-group and edit your pitch based on feedback

Practice time!
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Another round of practice but this time, 
focused on distilling your research
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#$%&'()*+,*'-.*/0123*Half -Life Your Message: A Quick, Flexible Tool for Message Discovery

*

https://journals.sagepub.com/doi/full/10.1177/1075547018781917


Half-Life Your Research Message 
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! !*8'%T%9#3)4'$%40%J04%;0<3%
$09'%#;'*$

! U'4%402'4"'&%<#4"%*%6*&43'&

! D4*3;%)6%#.%/0)%*&'%*=7'%*3;%
.0770<%4"'%'>'&+#$'N%VW$:%XW$:%
YT$:%*3;%Z$%<#4"0)4%*%=&'*8

! O*&43'&%2#5'$%/0)%.'';=*+8%*3;%
4"'3%#41$%4"'#&%4)&3



Concluding Remarks
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• What worked well? Or not so well? 
• Did you find the activity helpful?

• Remember, your audience is key – your pitch depends on this
! [$'%4"'%"*7.I7#.'%/0)&%&'$'*&+"%9'$$*2'%40%"'76%/0)%;#$4#77%;0<3%/0)&%&'$'*&+"%

$0%4"*4%/0)%+*3%)$'%4"#$%$3*6$"04%#3%/0)&%'7'5*40&%6#4+"

• Practice makes perfect
! D'4%)6%*%6&*+4#+'%4#9'%<#4"%U&*;)*4'%E$$#$4*34%?#*3*%\034*#3'%L4"&0)2"%D6&#32%

PWP]MN%"446$N^^+*7'3;7/C+09^.034*#3';I.5<
! _&%9''4%<#4"%*%U&*;)*4'%R&#4#32%`03$)74*34

https://calendly.com/fontained-fvw
https://web.uri.edu/graduate-writing-center/

