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Public Health Communications  
• Family Visiting  

• WIC 

• HIV testing 

• Diabetes prevention 

• Recovery services 

• Teen worker safety 

• Immunizations 

• Zika virus 

 

 



Challenges 
 

Awareness 
Comprehension 

Fear 
Activation 

 



Incremental Strategy 
Generate awareness, engagement and viral sharing with 
a limited budget… fill communication gaps among in the 
community among those most in need 

 

1) Build a bilingual microsite for all audiences 
 

2) Use affordable paid digital media to efficiently reach 
target audiences and drive engagement 
 

3) Leverage existing channels to start conversations 



RiPaidLeave.net 



Gateway to TCI Claim System  



Gateway to TCI Claim System  



Microsite: Stories 



Microsite: Employers 



Microsite: Providers 



Microsite: Other Resources 



Media Buy 
Goal: website clicks 
• Two English ads: one Family Care, one New Parents 
• Two Spanish ads: one Family Care, one New Parents 
• Geo-Targeting: Rhode Island 
• Age Targeting (Family Care): 35 - 54 
• Age Targeting (New Parents): 21-34 
• Interest Targeting (Family Care): $30k-$75k/year  
• Interest Targeting (New Parents): Purchase behaviors 

related to children and baby products 



Paid Search Ads 
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Paid Social Ads 

Desktop 

Mobile 









Provider Outreach Support 



Provider Outreach Support 



Provider Outreach Support 



Results Summary 
• Paid search 

– 32,198 ad impressions  
– 1,860 clicks to the website 
– CTR = 5.78% 
– CPC = $2.13 
 

• Paid social  
– 603,073 ad impressions 
– 4,553 link clicks   CPC = $1.16 
– 5,825 total actions   CPA = $.91 

 



Downloads from Website 
• Google Analytics:  

– 1,111 file downloads 
– 518 “How to Apply for Paid Leave” downloads 
– 266 from paid search 
– 200 from Facebook promoted posts 
– 86 clicks to the DLT website 
– 56 from Paid Search 
– 10 from Facebook promoted posts 
 
October – November 2016 

 



Results: Paid Social 
 



Results: Paid Social 
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