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We exist to train, educate, and support entrepreneurs 
of both new (pre-venture) and established small 
businesses. Positioned within the nationwide network 
of SBDCs, we offer resources, key connections at the 
state and national level, workshops, and online and 
in-person support that equips us to help Ocean State 
entrepreneurs reach the next level of growth. 



What Is Email Marketing                     

Turning leads into customers and turning 
customers into repeat buyers.



E-Mail Is Powerful 

Email marketing is up to 40 times more effective than social media, according 
to a study done by McKinsey & Company. The same study also shows that the 
buying process happens 3 times faster than in social media. 

Statistically, there are indicators that show the growing potential of email 
marketing.

(Source: Digital Agency Network)



Getting Started With A Strategy

How often will I send out emails to my customers? (How much time a week or month can you spend?)

How will I get customers to opt-in? (We will go over this)

What platform will I use? (Basic Gmail, MailChimp, ConstantContact, ActiveCampaign or via Website)

What kind of content will I share? (We will go over this)

How can I make the content within my brand? (Colors, fonts, tone of language)

What’s the call to action? (What do I want my audience to do after reading the email?)

Will I share the same content on my social media? (Think about your entire marketing strategy and how 
emails fit in)



Start Growing Your Email List 

Easy:

● Ask customers to join your email list 
● Collecting current emails
● Add place for email on receipts, etc.

Medium:

● Pop up on your website
● Form on your website/blog

Harder:

● Ads to collect emails
● Landing pages, drip and automated campaigns

Example: pop up 
on website to ask 
users for email



Start Growing Your Email List 



Start Growing Your Email List 



Important: Privacy, Opt-In



Important: Include Unsubscribe Tab

Note: Many tools 
automatically include 
this feature and will 
“delete” that user from 
your database 



Avoiding Spam Tips 

● Opted-in, easy way to Opt-out of your emails

● Send emails through verified domains (no pretend emails), good IP address

● Use merge tags to personalize the “To:” field of your email campaign.

● Ask subscribers how to whitelist your emails, and ask them to add you to their 

address book.

● Avoid excessive use of “salesy” language 

● Don’t “bait-and-switch” by using deceptive subject lines.

● Include your location



Pick An Email Tool 

Resource: https://hostingfacts.com/best-email-marketing-services/

Constant Contact (0-500 subscribers $20/month)
SendInBlue
GetResponse
MailChimp
ConvertKit
And Many Others...

https://hostingfacts.com/best-email-marketing-services/


Pick An Email Tool  



Understand Your Brand



● New subscribers: send new subscribers a welcome email or a welcome series.

● Preferences: subscribers who want to hear about blog posts vs. those who only want sale notifications.

● Interests: subscribers who like classical music vs. those who like pop.

● Location: notify subscribers who live in the area about your local event.

● Open rate: reward your more engaged subscribers with a special offer just for them.

● Inactivity: remind subscribers who haven’t engaged for a while of the next step you want them to take.

● Lead magnet: send targeted emails based on the topic of the lead magnet that they opted-in for.

● Shopping Cart Abandonment: remind subscribers who put items in their cart that they haven’t checked out yet.

(Source: Optinmonster)

https://optinmonster.com/what-is-hyperlocal-marketing/


What Should You Send?
How Frequently?
What Does My Audience Want To 
Know? 





Personal 1-1 Email 



Authenticity 



Authenticity

Call To Action 

Add Option to 

unsubscribe

May See Email Platform 
Listed



Helping Your Community 

Tip: Always use same 
colors and fonts. Keep 
pictures consistent.



Education-focused



Speak From The Heart



Top of Mind Emails 



Basic Service Promotion



Food: Promoting Engagement with Recipes



Shop Now



Simple Shopping



A welcome email campaign should be sent immediately after users 
subscribe

Order confirmation emails should be sent immediately after purchasing 
and a second email should be sent after the order has been sent

You can send an initial follow up the day users are expected to get the 
product with more information about how to use or care for it

Request reviews several days-to-a week after the customer is expected to 
have received the product, giving them enough time to have used it, but 
while it’s still fresh in their memories

Send retargeting campaigns based on site views or abandoned carts 
within 24 or 48 hours of the action being triggered



Promote Brand 



Addressing Consumer Pain Points



Fun & Interactive



Adjusting Tone COVID-19



Adjusting Tone COVID-19 



Getting Advanced With Your Email Marketing













Automations









Take this time to 
better 
communicate.



Questions?
Type your question to the chat box

Contact Us:

401-874-7232

https://bit.ly/regRISBDC

susandavis@uri.edu

https://bit.ly/regRISBDC

