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We exist to train, educate, and support entrepreneurs 
of both new (pre-venture) and established small 
businesses. Positioned within the nationwide network 
of SBDCs, we offer resources, key connections at the 
state and national level, workshops, and online and 
in-person support that equips us to help Ocean State 
entrepreneurs reach the next level of growth. 



Power of Media 

Brands lucky enough to be 
selected to be on the list 

benefitted from a phenomenon 
known as “The Oprah Effect.” 

In one extreme example, a 
product called the LightWedge 
(a book light) saw its sales soar 
from $3,700 a day to $90,000 
when Oprah added it to her 

favorite list in 2007.

http://www.inc.com/articles/2009/08/oprah.html


Power of Media

SEO juice

Referral traffic

Bragging rights

Social media content

Beat competitors 

Smart Ads



Example: Getting In The News

Problem: Navy Federal Credit Union—the world’s largest credit union—wanted to 
find a new way to support its audience of active duty service members, veterans and 
Department of Defense employees. 





Navy Federal Credit Union Media Campaign

The team developed an integrated communications 

strategy using earned, paid and owned media across 

online publications, local broadcast, social media and 

other channels. 

The list appeared in USA Today, on Military.com, in 

nearly 100 local markets and a host of military 

publications. A satellite and radio media tour 

delivered more than 20 bookings, and social media 

posts from members of Congress also got the word 

out.



It Worked!



Before Starting A Media Relations Campaign 

What is the point? What do you hope to achieve?

Who is your audience? 

What is your ideal media outlet? How are you going to find 
and contact reporters?

How are you going to measure it, duplicate it, share it?

What if it backfires?



Start A Press Release Calendar 

October: Grand Opening 

November: New Product Launch

December: Holiday Event 

January: Owner Receives Community Award

February: Business Expansion Announced 



Write A Press Release

Pro Tip: Go to PRNewswire.com and 
read press releases from similar 
businesses. 

Follow the format.



Guidelines for submitting news releases
News releases should be submitted with the following questions answered:

Who (is putting on the event that is coming up or asking for a story about something that has already happened)

What (is going on)

When (did it happen or will it happen)

Where (did it happen or will it happen)

Why (would people be especially interested in this event or situation)

How much (will it cost if there is an admission fee)

And contact information: what is an e-mail address or phone number, cell phone or all three, if we have questions.

Photos, if any, should be attached as high-resolution jpegs. They should not be embedded into the news release, or sent in 
other formats, such as .bmp, .gif or .tif.





Add Press Release To Your Website



Add To Your Website 

Let Reporters Easily Find You! 



Send Press Release To Reporters



Find Media Lists 



Find Local Reporters & Assignment Editors



Find Media Lists



Find Media Lists



Use A Swanky Press Release Service 



Find It Posted On Many News Sites 



Get Free Media Coverage! (Hopefully)



Pay To Post On Local News Outlets



Post For Free!



Sponsored Post 



Other Tips: Sign Up For HARO 



Earned vs. Paid Media 



Is It Working?



Take this time to 
better 
communicate.



Questions?
Type your question to the chat box

Contact Us:

401-874-7232

https://bit.ly/regRISBDC

susandavis@uri.edu

https://bit.ly/regRISBDC

