1 Never Fail Strategies for
Your New Year Goal Setting




INTRODUCTIONS
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What is POSITIVE
DISSATISFACTION?
e Overly critical when we

miss a goal and not
motivated to push harder. Are YOU
Satisfied?

V5

e Strive for better, stronger,
get fired up and do
something!
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DISSATISFIED

Activity
Set Up




Write 3 occasions
when you were
overly critical of

your results.



Belief that your most basic
abilities can be developed
through dedication and hard
work— GROWTH MINDSET

(Dweck, 2015)

What is
YOUR
mindset?



Spark your mind to reframe...

e How is this a gift?

e \What have | learned
about me? the situation?

e \What can | control?

e What am | fired up to
achieve?

e \What's another way to
reach my goal?

Thought
starters
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DISSATISFIED REFRAME

Activity
Set Up




Rewrite,
reframing and
refocus your
results.







7 Never Fail Strategies
1) Determine where you are dissatisfied

2
3

) Reframe how you think about your situation

)
4) Find lowest common trackable activity

)

)

)

Decide to change what you are doing

5) Create tracking tool
6
/

Define your reward

Repeatable success
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Who, what,
where, when,
why

M

{

You can't
improve what
you don't
measure

A

Achievable
0

Challenging but
not impossible

R

Closely
connected to
the objective

GOALS

[

1 |

A completion
date holds you
accountable




O VOV UVUVUVUUVLUVLVL

SMART. GoaL

Activity
Set Up

SPECIFIC
MEASURABLE
ACHIEVABLE
RELEVANT
TIME-BOVND




Use one area
you reframed
and develop a
S.M.A.R.T. goal



TRACK TOWARDS SUCCESS
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Revisit your
S.M.A.R.T. goal
and determine
lowest common

trackable activity



aftached]
Uhe reSulls.



Strategies to Track
To Your Success




TRACK MY GOALS
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N2 Career Goal*




TRACK MY GOALS




TRACK MY GOALS

- |MILESTONES

GOAL #1: BREAK EVEN
n 54,855 in monthly needed to cover print expenses & 15% ad value

Deadline: 11/1/2021

Additional Orders Needed: 6

based on your average monthly sales rate

To meet this deadline, you need to sell
4 orders per week for the next 1.5 weeks

21 With an average closing ratio of 20%
(o) ; o
2 7 2 W 1 A) and 0% cross sales, this means completing
3 51,354 needed to be at 100% about 20 appointments / week
24
25 L
. |STATS
+ = Getting To Print ~ Appointment Tracker ~ Year 1Profit Planner ~ ‘
P Type here to search e |5 a o o 6




TRACK MY GOALS
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CAMPAIGN 1: January to May 2018
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TRACK MY GOALS

MONTHLY SNAPSHOT [MAY 2021]
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Determine your
tracking tool



DEFINE REWARDS
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How will you
reward yourself
for doing the
work?






BIGGEST
TAKEAWAYS?




