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We exist to train, educate, and support entrepreneurs 
of both new (pre-venture) and established small 
businesses. Positioned within the nationwide network 
of SBDCs, we offer resources, key connections at the 
state and national level, workshops, and online and 
in-person support that equips us to help Ocean State 
entrepreneurs reach the next level of growth. 



What We Will Cover

How to write compelling, persuasive product descriptions to grow your sales. 

WHY?
Optimizing your product descriptions is one of the lowest investment improvements that yields one of the 
highest returns.  

Product descriptions are a key part to your potential customers decisions making process. It is the last 
touch point before a sale. 

Stats*:
50% of shoppers have returned a product that didn’t match the product description
87% of consumers rate product content extremely important when deciding to buy
 Source: One Space

https://www.onespace.com/blog/2017/08/10-stats-prove-importance-e-commerce-product-content-infographic/


eCommerce Growth Trends



eCommerce Rate of Growth 

Covid-19 drastically accelerated the eCommerce boom. 

Business owners were scrambling to pivot to online 

sales. Most business owners do not have big dollars to 

invest in eCommerce optimization. Product descriptions 

require only a time and creative investment. 

Source: Smart Insights

https://www.smartinsights.com/digital-marketing-strategy/online-retail-sales-growth/


Cookie Cutter Product Descriptions



The #1 Mistake 

Are you writing product descriptions that are basic descriptions of your products? 

Why is this way all wrong? 

Product descriptions need to augment your product by selling your products to real people. Product 

descriptions are not just back-of-the-box descriptions for search engines. While it is important each product 

page is optimized for SEO, you can not write product descriptions just for SEO purposes.  



What Should Your Product Descriptions Do?

Qualify: 

They help website visitors quickly assess “is this for someone like me?”. This is your opportunity to use your 

product descriptions like a 24 hour sales assistant. 

Persuade: 

They provide compelling, customer-centered reasons to consider the product. Speak directly to why they 

need your product. 

SEO: 

Use SEO keywords and search terms in a natural way. This allows your page to show up in search engines or 

Amazon results. If your product depictions are cookie cookie, how will you stand out?



5 Steps to Stand Out



#1: Focus on Your Ideal Customer

Write your product descriptions to speak directly to your target audience. Speak to them personally. Ask 

yourself every question you would have about the product and answer the questions in a conversational 

way. Write your descriptions in the tone of voice of your ideal client. 

What pain points can you address with your product as a solution?

What are their interest and fears?

What do they value?



Examples

Wet n Wild All-Clad

https://www.wetnwildbeauty.com/megalast-liquid-catsuit-matte-lipstick.html
https://www.all-clad.com/


#2: Highlight the Benefits

Buyers want more than specs and mundane features. They want to know how this solves their problem and 

why they should choose your product over a competitor. 

What are the benefit of each of your features? 

Sell an experience.



Example

Mele

https://www.meleskincare.com/us/en/products/refresh/even-tone-post-cleanse-tonic.html


#3: If You Have Data Use It

While you may feel your product is the best, you have to back it up. Support your big claims with data. Now 

is your chance to brag. 

If you say your product is the best, have the proof. 

If you don’t have scientific data, use those customer reviews! 



Example

Ilia

https://iliabeauty.com/products/balos-st3


#4: Additional Motivation

Think of all the reasons your customer might be on the fence and address them head on. 

Will it fit? 

Will this shade match my skin tone?

Will it tarnish?

How long will it last?

Does this purchase support charity?

Is it easy to use?

 



Example

Opi

https://www.opi.com/shop-products/nail-polish-powders/gel-nail-polish/bubble-bath


#5: Great Images

Be sure to include as much as possible regarding the different angles and uses of your product in the 

images. If you have a jewelry, clothing or makeup brand, be sure to include models from diverse 

backgrounds. 

Don’t forget to optimize your images’ alt texts for SEO! 



Example 

Burju Shoes

Angara

https://burjushoes.com/shabina-tie-dye-tan-open-toe-stretch-lycra-sock-bootie/
https://www.angara.com/p/thin-shank-cushion-morganite-ring-with-diamond-accents-sr1068mgd?stone_grade=a&stone_size=9x7mm&metal_type=rose+gold&metal_karat=14k&cid=ps-gpla-acc!gemstoneUSA-adg!119923506148-dyn!SR1068MGD-RG-A-9x7-pla-296710361962-cmp!11379948142&s_kwcid=AL!6785!3!473271419417!!!u!296710361962!!c&traffic_source=&gclid=CjwKCAjwjdOIBhA_EiwAHz8xm64M8_eV3E7AZLJrMPmBHuKD0GLDrNE1b-CYFr-ltGsGO1rr0YIvcxoCwSoQAvD_BwE


Examples

FashionNova
Fenty

https://www.fashionnova.com/products/one-of-the-boys-dress-nude
https://fentybeauty.com/products/stunna-lip-paint-longwear-fluid-lip-color-uncensored


Pro Tips



#1:Make it Fast

There is no reason to have lengthy descriptions unless you really need them. 

Provide an enticing description. 

Include a couple bullets.

Finish up with a selling point. 



Example



#2: SEO is Not an Afterthought

SEO should be considered on every single page of your website. 

Every. 

Single.

Page. 

This includes product descriptions. Start with a keyword for your product page and build from there. 

The more specific your keyword, the easier it is to rank for them. 

Example: 
Face Serum vs Skin Brightening Face Serum



Example



#3: Spell Check

Spelling and grammar mistakes happen. Be sure to triple check everything. 

This includes your social media ads! 

The 8 most commonly misspelled words in the English language are:

Accommodate
Separate
Definitely
Maintenance
Recommend
Your vs. You’re
Affect vs. Effect
There vs. Their

Free Tool: Grammarly

https://www.google.com/aclk?sa=l&ai=DChcSEwi2hIrY2qvyAhVFbW8EHeM6CecYABABGgJqZg&sig=AOD64_1sjVOIFUhsDYTG6RKldjPwF77jyQ&q&adurl&ved=2ahUKEwiA-4DY2qvyAhXLG80KHbh9C8QQ0Qx6BAgDEAM


#4: Outsource

Struggling to figure out how to write product descriptions that sell? If English isn’t your first language, you might want to hire a 

product description writer.

Finding a great writer requires patience. You can use sites like ProBlogger, Fiverr, or Guru to find quality product description 

writers. Look at a writer’s reviews, previous work, and who they’ve worked for in the past to determine the quality of their 

product description writing.



#5: Add a FAQ

Have a product that just needs more details? Add a FAQ section to answer all their questions before they have them. 

ThirdLove

https://help.thirdlove.com/


Conclusion



Effective product descriptions will boost sales on your site. When customers are well-informed and make a 

connection to your product, they are more likely to buy your product. It informs the customer just like a 

salesperson would. It’s also one of the final steps consumers take when making a purchase decision.

A good product description reflects your brand and your target audience. It can really help bridge the gap 

between what your brand is and who your customers are. 

A good product description will help your online shop rank higher as well. You probably already understand the 

cyclical nature of SEO. With more people finding your site, you’ll get more visitors and more sales. Higher 

conversions signal to Google that you are a good website and this will help you rank even higher. Having great 

texts in your product descriptions will get you there.



Resources:
9 Ways to Write Product Descriptions

How to Write Powerful Product Descriptions

8 Rules to Write Product Descriptions

Write Epic Product Descriptions

How to Write Product Descriptions to Grow 
Sales

How to Write Great Product Descriptions

https://www.shopify.com/blog/8211159-9-simple-ways-to-write-product-descriptions-that-sell
https://thegood.com/insights/product-descriptions/
https://www.referralcandy.com/blog/product-descriptions-that-sell/
https://www.oberlo.com/blog/write-epic-product-descriptions
https://www.bigcommerce.com/blog/perfect-product-description-formula/
https://www.bigcommerce.com/blog/perfect-product-description-formula/
https://business.trustedshops.com/blog/write-product-description-online-shop/


Questions?
Type your question to the chat box

Contact Us:

401-874-7232

https://bit.ly/regRISBDC

aecapasso@uri.edu

https://bit.ly/regRISBDC

