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We exist to train, educate, and support entrepreneurs 
of both new (pre-venture) and established small 
businesses. Positioned within the nationwide network 
of SBDCs, we offer resources, key connections at the 
state and national level, workshops, and online and 
in-person support that equips us to help Ocean State 
entrepreneurs reach the next level of growth. 



Is Instagram Right for Your Business?

Marketing is about communicating the message about HOW your product or 

service could benefit the end user. You can build a relationship with your 

potential client or build loyalty with an existing client. 

About 40% of customers respond much better to visual content than to 

written content. When it comes to marketing a brand, Instagram comes out 

on top with its all-visual design, which makes it a great marketing 

opportunities. 

This is not just about getting ‘Likes’ or followers. Creating a strategy for 

Instagram can be CONVERSION focused. 



Why Instagram?

1. Instagram has more than 1.2 BILLION users 
as of October 2020. 

2. Instagram was among the Top 5 most 
downloaded apps in 2020. 

3. Instagram has an audience reach of 1.16 
Billion. 

4. 90 Million people click on product tags each 
month. 

5. 9 out of 10 people follow a business account. 

Source: Statista

https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/


Distribution of Users (as on Jan 2021)

Source: Statista

A poll by Ipsos breaks down the 
percentage of people who log in 
more than once a day by age:

● 18-24 years old: 67%
● 25-34 years old: 60%
● 35-44 years old: 49%
● 45-54 years old: 43%
● 55+ years old: 31%

https://www.statista.com/statistics/248769/age-distribution-of-worldwide-instagram-users/
https://www.facebook.com/iq/insights-to-go/instagrammers-surveyed-globally-from-many-generations-say-they-use-the-platform-multiple-times-per-daypercentage-of-people-surveyed/


Instagram User Breakdown

Stats based on Pew Research Center’s most recent findings

● 37% of adults in the U.S. use Instagram

● Only 8% of adults in the U.S. over the age of 65 use Instagram, compared with 46% for Facebook 

and 11% for LinkedIn

● 43% of women in the U.S use Instagram, compared with 31% men

● The majority of Instagram users in the U.S. live in urban areas (46%), followed by suburban (35%), 

and rural (21%)

● 43% of U.S. adults are college graduates, while 37% have some college and 33% may or may not 

have finished high school

● 6 in 10 Instagram users use the social network every day

Source: Pew Research

https://www.pewresearch.org/internet/fact-sheet/social-media/#who-uses-each-social-media-platform


Getting Started with Instagram



Create (or Switch to) a Business Account

Creating your business account on Instagram allows you to add contact information, get insights 
about your posts, stories and followers, and advertise your posts to reach more people.

With a business account you can:
1. Get real time metrics on how your posts, stories and ads perform throughout the day.

2. See detailed information about your followers and how they interact with your posts and 
stories.

3. Encourage people to get in touch by adding your email, location and phone number.

4. Communicate directly with followers through Instagram messages, post comments and 
interactive stickers.

5. Be discovered by more people by paying to promote your post directly from the app.

Source: Instagram

https://business.instagram.com/getting-started


How to Set up a Free Business Account

Within the app:

1. Find settings

2. Then scroll down to Switch to 

Professional Account and choose 

Business. 

3. Once you have a business account, you 

can add in pertinent business 

information like your email, business 

address or a phone number.

http://www.youtube.com/watch?v=J_mHKej-ggw


Get Your FREE Marketing Plan



Get a Custom Plan for Your Business.



Your Profile



Complete Your Profile



Add Your Contact Info



Build a Community



Three Ways to Find Followers



How to Sync Your Contacts



Does this Auto-Follow Your Contacts?

NO! 

This simply allows you to see which of your contact are on Instagram. From there, you can select which 
contact YOU follow. 

I recommend reaching out to your contacts in a message and let them know your business is on 
Instagram and ask for a follow. 

Offer an incentive:
“Follow me for the most up to date hours.”

“Follow me for the latest discount codes.”



Tips to Get Followers



Who Should You Follow



Start Following Similar Accounts



Where to Find Similar Accounts



Creating Content



Tell Your Story



3 Ways to Connect to Your Audience



Different Types of Content



Feed  vs   Stories  

Source: Animoto

https://animoto.com/blog/video-marketing/instagram-feed-vs-stories


Instagram Feed  

Source: Preview App

https://thepreviewapp.com/7-types-instagram-grid-layouts-planner-tips/


Hashtags

Posts with at least one Instagram hashtag averages 12.6% more engagement than posts without a hashtag. 

So it really is worth creating a hashtag strategy for your brand if you want to grow your account.

Using relevant, targeted hashtags on your posts and stories is one of the best ways to get discovered by new 

audiences on Instagram. This can translate into more engagement, more followers, and more customers for 

your business

Numbers are allowed in hashtags. However, spaces and special characters, like $ or %, won’t work.

● You can only add hashtags to your own posts. You can’t tag other people’s photos/videos.

● You can use up to 30 hashtags on a post and 10 on Instagram Stories.

Source: Later

https://later.com/blog/ultimate-guide-to-using-instagram-hashtags/


 Instagram Stories 



Tips for Using Stories  



Instagram Reels

Reels allows you to record and edit 
15-second multi-clip videos with audio, 
effects, and new creative tools. 

You can share reels with your followers 
on Feed, and, if you have a public 
account, make them available to the 
wider Instagram community through a 
new space in Explore. 

Reels in Explore offers anyone the chance 
to become a creator on Instagram and 
reach new audiences on a global stage.

http://www.youtube.com/watch?v=PfaJNtxvPfk


How to Reel



Instagram Live

In addition to the actual broadcast, your Instagram Live 

will stay on your Instagram Stories for 24 hours for your 

audience to catch up on. 

This opens your stream up to a much larger audience, and 

can result in a much higher view count — especially if you 

continue to promote your Instagram Live.



How to Go Live



Instagram Highlights

Source: EmbedSocial

https://embedsocial.com/blog/instagram-highlights/


Engaging with Followers



Respond to Comments



Tips on How to Respond



Increase Engagement



Grab Their Attention



Tips to Get Engagement



Learn From Your Insights



Listen to Your Followers



Insights Break Down



Using Insights to Guide Strategy



Test and Learn



Reach More Customers



Promote a Post



Tips on Promoting a Post

Promote a high-performing post.

If you’re unsure what to promote, try promoting a post that has already received a lot of likes and comments. 

One way to find high-performing posts is by visiting Insights where you can view all of your posts and sort them 

by likes, comments or reach.



Instagram Shops



Make Instagram Shoppable



Set-Up in 7 Steps

Follow these steps for creating a shop on Instagram to get access to features like 
product tags.

Step 1: Confirm eligibility

Step 2: Convert to a business account

Step 3: Connect your Facebook Page

Step 4: Upload a product catalog

Step 5: Complete account review

Step 6: Turn on Shopping

Step 7: Make content actionable



Instagram Shops Bonus

SHOPPING STICKER IN STORIES
Right after you have chosen an image for your story follow the below instructions before 
posting:

1. Tap the sticker icon in the top right corner

2. Select the product sticker from the sticker tray

3. Select the product from your catalog that you want to feature

4. Move the product sticker to where you would like it to appear on your story

5. Change the text color of the product sticker by tapping the sticker

6. Share your story



Conclusion



Instagram a wide variety of ways to share your content. This allows you to showcase your product in 
service in many different lights. 

As people scroll , they are able to form an impression of your brand. People make buying decisions based 
on on more than quality and price. People like to align with business who align with their values and like to 
feel a part of their mission. 

Content is king and Instagram has mastered this in a visual platform, allowing you to directly connect with 
your users. 

Instagram’s Insights and Ads allows to target and measure your posts’ performance.

Be thoughtful about your Instagram content. Think creatively, and create something engaging that will 
drive attention and action.



Resources:
Instagram Demographics

Get Your Custom Instagram Plan

How to Use Hashtags

Feed Layouts

Instagram Reels

How to Create Instagram Stories

Step-by-Step Guide to Go Live 

How to Set up Instagram Shops

https://blog.hootsuite.com/instagram-demographics/
https://business.instagram.com/getting-started
https://later.com/blog/ultimate-guide-to-using-instagram-hashtags/
https://thepreviewapp.com/7-types-instagram-grid-layouts-planner-tips/
https://business.instagram.com/instagram-reels
https://www.facebook.com/business/learn/lessons/instagram-stories-advice-from-experts#
https://later.com/blog/instagram-live/
https://business.instagram.com/shopping/setup?igb_blog_shops_launch


Questions?
Type your question to the chat box

Contact Us:

401-874-7232

https://bit.ly/regRISBDC

aecapasso@uri.edu

https://bit.ly/regRISBDC

